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RAN-1908060403060012
M.Com.(Sem. III) Examination November - 2025

Marketing  Channels (Paper - IX) 

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â. 1.  V|„$L$dp„ S>hpb Ap‘p¡. (10)
 1. rhsfZ Q¡“gp¡ Üpfp sdpfp¡ iy„ A’® ’pe R>¡?
 2. X$pef¡¼V$ dpL£$qV„$N Q¡“g Üpfp sdpfp¡ A’® iy„ ’pe R>¡?
 3. hqV®$L$g dpL£$qV„$N Q¡“g Üpfp sdpfp¡ iy„ A’® ’pe R>¡?
 4. Q¡“g ìe|lfQ“p ìep¿epres L$fp¡.
 5. dpL£$qV„$Ndp„ kpd¡g rhsfZ Q¡“gp¡“u epv$u Ap‘p¡.

â. 2.  dpL£$£qV„$N Q¡“gp¡“u c|rdL$p kdÅhp¡. dpL£$qV„$N Q¡“gp¡“u fQ“pAp¡ kdÅhp¡. sd¡ s¡d“y„ rhïg¡jZ L¡$hu fus¡ 
L$fip¡? (13)

A’hp
â. 2.  âp’rdL$ Q¡“g klcpNuAp¡“¡ ìep¿epres L$fp¡. Q¡“g ‘k„v$Nu“¡ Akf L$fsp„ ‘qfbmp¡ kdÅhp¡.  (13)
  
â. 3.  qfV¡$gk®“u gpnrZL$spAp¡ A“¡ âL$pfp¡ kdÅhp¡.  (13)

A’hp
â. 3.  ä¡ÞQpCT]N Üpfp sdpfp¡ iy„ A’® ’pe R>¡? qfV¡$tgNdp„ kpd¡g rhrh^ dyØpAp¡ kdÅhp¡.

â. 4.  V|„$L$u “p¢^ gMp¡ (L$p¡C‘Z b¡) (14)
 1. lp¡g-k¡gk®“p L$pep£
 2. lp¡g-k¡gk®“p„ âL$pfp¡
 3. lp¡qfTp¡ÞV$g dpL£$qV„$N rkõV$d
 4. Ap¡ç“u Q¡“g ìe|lfQ“p  

ENGLISH VERSION

Q. 1.  Answer in brief: (10)

 1. What do you mean by channels of distribution?

 2.  What do you mean by direct marketing channel?

 3.  What do you mean by vertical marketing channel?

 4.  Define channel strategy?

 5.  Provide a list of distribution channels involved in marketing. 
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Q. 2.   Explain the role of marketing channels. Explain the structures of marketing channels, 

how you will analyse them?  (13)

OR

Q. 2.   Define primary channel participants. Explain the factors affecting channel choice. (13)

Q. 3.   Explain the characteristics and types of retailors?  (13)

OR

Q. 3.   What do you mean by Franchising? Explain the various issues Involved in retailing?  (13)

Q. 4.   Write short notes: (Any two)  (14)

 1.  Functions of whole-sellers

 2.  Types of whole-sellers

 3.  Horizontal marketing systems.

 4.  Omni channel strategy


